SEARCH FOR SAFETY

THE CHALLENGE

Raise awareness for Firefox as the place to be for a healthy
internet, improve perception and increase download intent



| THE PRIVACY PARADOX

We are aware of privacy issues and full of the best intentions,
yet our actions are not aligned with our attitudes.

v

According to 74% of the Americans being After the Cambridge Analytica scandal, 5% of
in control of who can get information the American Facebook Users (temporarily)
about them is 'very important’ stopped using the social network
(Times 2017) (Statista 2018)




| THE DIFFERENT REALITIES

The consequences of (n'ot) having privacy differs around
the globe. | |

In fact, 23% of the world's population has no say in how
they are governed and face severe consequences if they
try to exercise their most basic (digital) rights. :

(source: Freedomhouse.org)

For most in the western world it's a matter of -
advertising, for others, safe internet can be a

- matter of life & death.




| OUR AUDIENCE - NEEDSTATES

CONSIOUS CHOOSERS

Community-minded, driven by their personal values
to take action, and these values influence the
products and services they use and the

organizations they support
(Mozilla 2018)

They believe in the power of the collective and that
their influence can go beyond just their own personal
buying power, to impact other’s decisions and the

world around them
(Mozilla 2018)




| THE FIREFOX SWEETSPOT

Cultural edges Firefox offering
Conscious Chooser

Look for purpose

Power of the
collective

Balance right & easy

IT'S ALL ABOUT PURPOSE




| THE IDEA

SEARCH FOR SAFETY

A way to actually help others, by simply using a web
browser. Firefox, in a sense, operates as the digital
Robin Hood.

Receiving royalties from search engines and
reinvesting in a safe and healthy internet. For
ourselves, and for those who need it the most.

You search safely, and support those who search
for safety.




THE KICK-OFF & CHANNELS

OOH KICK-OFF

Amsterdam Gay-pride
July 28" — Augustus 57

LINDA
NIEUWS
.NL

HOME  NIEUWS S LIFESTYLE LINDATV  ALLES OVER LINDA.

L'HOMO.

CHECKING OUT
L’'HOMO IS NOT AS
STRAIGHTFORWARD
AS YOU THINK.
i MAKE THE INTERNET
| ‘ ‘ HEALTHY AND CHECK

% JENKINS | 2018 OUR STORY.
(FENINS. INOA EISENSTACT, TREASURER:
ly 3 N »*
AMERIKAANSE DEMOCRAAT DAAGT TRUMP UIT EN é
ZOENT ZIJN MAN IN CAMPAGNEVIDEO
De Amerikaanse democraat Richard Madaleno heeft geschiedenis

geschreven: in de video van zijn politieke campagne is hij kussend met een SEARCH Fo R SAFETY

man te zien.

DIGITAL BANNERING

Benelux
Augustus - October
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Plmle [PARIHERSHIP & CON e NEE

FOR PRESS FREEDOM

Partner with Reporters without Borders (RSF),
to make search for safety tangible.

SEARCH FOR SAFETY ZERORTERS

Content platform —in collaboration with the
reporters from RSF- their local heroes,
~fighting for a healthy local environment.

Provide help the Fifefox'browisemiwith d

tooling, as well as witheconsultingsservi
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One can only effectively raise its Y.
voice, if others are free to listen. v y
)
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| CAMPAIGN OVERVIEW Q SEARCH FOR SAFETY

Conscious Choosers Creative Insight The Campaign The Partnership

Audience psychographic: Receiving a well targeted By confronting the audience with their Providing a content platform to

+ Look for purpose advertisement, is simply not too own (digital) behavior and real-life share reporter portraits with a

+ Power of the collective alarming when it comes to privacy. stories, we provide concrete and broader audience, while

* Balance right & easy Yet the audience seeks a bigger engaging means to raise awareness supporting the local heroes with
purpose and download intent to support the our digital know-how

Firefox philosophy

OOH advertising j ‘— €30.000 550.000 reach

Display bannering — e — £€50.000 2.000.000 reach

Search advertising | Q e €20.000 40.000 clicks

Content platform i e Sponsorship Q

August September October November



Unique and

unmatchable

trait for

ympetitors

than a one-off
“campaign



